Abstract
Commercial Banks, Sharia Business Units and Sharia Community Financing Banks (Bank Perkreditan Rakyat Syariah/BPRS).
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Until 2016 there were 13 BUS registered at OJK. The banking industry is important for reporting on Corporate Social Responsibility (CSR) in its annual report. However, the phenomenon shows that Islamic Banks have a low and limited commitment to CSR practices, especially to environmental issues. This can be seen using legitimacy theory, namely by looking at each annual report to explain the social disclosures of the Islamic Commercial Bank.
Factors affecting the disclosure of Corporate Social Responsibility (CSR) include profitability, company size, public ownership of shares, board of commissioners, leverage, and media usage (Nur, 2012) . According to Sembiring (2005) in Amran and Devi (2008) companies with strong financial conditions, it will get stronger external pressure to disclose CSR. Whereas according to Belkaoui and Karpik (1989) in Eddy (2005) companies with high leverage will reduce disclosure of CSR so as not to become the spotlight of its debtholder .
Many studies have been carried out but do not have the same results in showing the influence between variables. Gusti Ayu Putu Wiwik Sriayu and Ni Putu Sri Harta Mimba (2013) explained that profitability and leverage are not significantly influence the disclosure of Corporate Social Responsibility. Research conducted by Generous and Deitiana (2014) suggests that profitability and leverage have no effect on CSR disclosure.
The same results were also obtained in the study of Maria Wijaya (2012) which suggested that profitability and leverage had no effect on the disclosure of CSR. That means that the company is only profit oriented and the welfare of the company alone, does not pay attention to social responsibility to the community. While, research conducted by Meita Wahyu Rindawati and Nur Fadjrih Asyik (2015) There are differences from the results of research that have been done by previous researchers, which makes the authors want to do research with the same theme by making a few changes to the independent variables and case studies. Based on the background of the problems described above, the main problems of this study are: 1) Does profitability CSR is an organization's responsibility for the impacts of its decisions and activities on society and the environment that are manifested in the form of transparent and ethical behavior that is in line with sustainable development including health and community welfare, taking into account stakeholder expectations, in line with the law established and international behavioral norms, and integrated with the organization as a whole (draft ISO 26000, 2008) . CSR according to the GRI (Global Reporting Initiative) The disclosure of corporate social responsibility is also called the sustainability report which is interpreted also as a practice in measuring, disclosing, and being responsible to stakeholders both internally and externally for organizational performance which leads to sustainable development to describe economic, environmental and social impact.
A.2. Effect of Profitability on Corporate Social Responsibility Disclosure
Profitability is a condition where the company has income or profits from its business activities. When companies have higher profits, the disclosure of their responsibilities to the public will also be higher. According to Watts and Zimmerman (1986) in Widiawati (2012) , companies with higher profits have a tendency to intervene in policy. Therefore, these companies will be compelled to disclose more detailed information in their annual reports in order to reduce political costs and show financial performance to the public. In a previous study conducted by Meita Wahyu Rindawati and Nur Fadjrih Asyik (2015) profitability has an effect on CSR disclosure.
H1 : Profitability has a significant effect on disclosure of Corporate Social Responsibility
A.3. Effect of Leverage on Corporate Social Responsibility Disclosure
Leverage is an illustration of the capital structure of a company and is also a tool to measure how much the company relies on creditors in financing company assets.
According to Sembiring (2005) the decision to disclose social information will follow an expenditure for disclosure that reduces income. Companies with a low level of leverage will do more extensive disclosure of corporate social responsibility. Whereas companies with a high level of leverage ratio will express lower social responsibility, this is because companies must reduce the costs of conducting broad disclosures of social responsibility made so as not to be in the spotlight of the debtholders . Thus, it is assumed that leverage has a significant effect on disclosure of Corporate Social Responsibility.
Companies that have high leverage ratios will reveal less social responsibility information, so they can report higher current earnings (reducing disclosure costs) (Wijaya, 2012) . 
B.2. Data Analysis
Data analysis uses the stages of the classical assumption test method (nominity, multicollinearity, autocorrelation, heteroscedasticity), multiple linear regression analysis, model accuracy test (F and R 2 test ), and t test..
C. RESULT AND DISCUSSION
C.1. Classic Assumption Test a. Normality Test
The normality test aims to test whether in the regression model, there are disturbing or residual variables that have a normal distribution (Ghozali, 2011: 160 Based on the results of the above normality test, it shows that the results of the normality test show the Kolmogrov-Smirnov Z value of 0.842 with a significance value of 0.477 which means greater than 0.05. Then it can be concluded that the data used in this study is data with normal distribution.
b. Multicollinearity Test
Multicollinearity is a condition where one or more independent variables are expressed as linear combinations of other independent variables, or independent variables are functions of other independent variables (Ghujarati, 1997: 342) . Multicollinearity test can be seen from the value of Tolerance and Variance Inflation Factor (VIF). Table 2 can be seen multicollinearity tests : Based on the results of the above normality test, it shows that the results of the normality test show the Kolmogrov-Smirnov Z value of 0.842 with a significance value of 0.477 which means greater than 0.05. Then it can be concluded that the data used in this study is data with normal distribution.
C.2. Analysis of Multiple Linear Regression
To determine the effect of independent variables on profitability and leverage on corporate social responsibility as the dependent variable, it was analyzed using multiple linear regression. 
Tabel 5. Analysis of Multiple Linear Regression
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The results of this regression analysis the regression model is obtained as follows: Y = 0,556-0,702 X 1 + 0,042 X 2 + e The regression equation above can be described as follows:
1. Constants of 0, 556 state that if the independent variable (profitability and leverage ) is considered constant, then the average dependent variable ( C SR disclosure ) is 0, 556.
2. The regression coefficient of profitability (X 2) of -0, 702 states that each increase of 1 unit value disclosure C SR profitabilitasakan lowering of -0, 702.
3. The leverage regression coefficient (X 3 ) of 0.04 2 states that every increase in 1 unit of leverage value will increase the C SR disclosure by 0.04 2.
C.3. Model Accuracy Test
a. The Coefficient of Determination (R 2 )
The coefficient of determination (R 2 ) is used to determine the extent of accuracy or suitability of the regression line which is formed in the data representing the results of observation. The coefficient of determination describes a part of the total variation that can be explained by the model. The value of R 2 is between 0 and 1. The F test was conducted to test whether the model used in this study was a decent model or not. The F test is used to determine whether independent variables simultaneously have a significant effect on the dependent variable. The degree of trust used is 0.05. If the F value of the calculation results is greater than the value of F according to the table, the hypothesis has a significant effect on the dependent variable.. While the F count equal to 3,559. That means that F count > F table ( 3,559 > 3,354) . thus the independent variables simultaneously influence the dependent variable.
C.4. Partial Test (t Test)
Partial test (t Test) was conducted to determine the effect of independent variables on the dependent variable partially with the degree of validity of 5%. Decision making is done based on the comparison of the value of t count each regression coefficient with the value of t Gusti and Putu (2013) found that profitability did not affect the disclosure of CSR (Corporate Social Responsibility). Sembiring (2005) and Gusti Putu (2013) argued that at the time of high profitability of a company, then management will assume that informs things that can interfere with the company's financial success is not necessary. However, when a company has a low level of profitability , the company hopes that report users will read "good news" from the social and environmental performance that has been done by the company.
The rejection of the hypothesis may also be caused by several companies or BUSs that are very concerned about their social responsibilities that have an impact on the company's image. This means, the size of the profits generated by the company does not affect the disclosure of CSR carried out. Because CSR reporting must indeed be done as one form of corporate responsibility towards stakeholders (Ribut and Ari, 2014) . This research is not in line with the findings of Rindawati and Asyik's research (2015) which show that profitability influences CSR disclosure. This means that in carrying out CSR disclosures, it must pay attention to the size of the company in gaining profit.
This research supports research conducted by philanthropists and deitiana (2014) entitled factors that influence CSR disclosure. Based on the research, conclusions can be drawn or the results that profitability does not have a significant effect on CSR disclosure.
This research also supports research conducted by women and Christian (2014) 
b. Effect of Leverange Against Disclosure of Corporate Social Responsibility
The test results using SPSS 20 show that the significance value produced is 0.020 .
This means that the provisions for p value <0.05 are acceptable. Results 0,020 <0.05 so that H 0 is rejected, which means leverage significant effect on the disclosure of Corporate Social Responsibility.
This research is not in line with the research conducted by meita and nur (2015) with the title Effect of Profitability, Company Size, Leverage , and Public Ownership on Disclosure of Corporate Social Responsibility (CSR) which concludes that leverage does not affect CSR disclosure.
Sudana (2011) in daughters and intellectuals (2014) stated that now many companies are aware of environmental interests. this means that the disclosure of CSR is very important for companies because with intense competition, good imaging is needed by expressing their social responsibility to the community and especially its stakeholders.
This study supports the research conducted by marcellyna and setijaningsih entitled the influence of profitability, leverage, and firm size on disclosure of corporate social responsibility in manufacturing companies listed on the Indonesia stock exchange for the period 2011-2013 which states that leverage has a significant effect on disclosure of
Corporate Social Responsibility (CSR).
Then this study also supports the research conducted by Maria Wijaya (2014) entitled Factors Affecting Social Responsibility Disclosures in Manufacturing Companies
Listed on the Indonesia Stock Exchange stating that leverage significantly influences the
